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Female entrepreneurship

Consistent with previous Over half of social
surveys, 41% of social enterprises (51%) have a
enterprises are led by women. majonity female workforce.

So:SEUK, 2017 The Future of Business: State of Social Enterprise Survey
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TRADING FOR GOOD:

A report on small and medlum sized somal enterprlses

32% 7% 49%

provide |n top 20% ~ led by
goods | most . women
~ deprived | |
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So: Lloyds Bank Foundation for England & Wales, 2018. Trading for Good: A report on
small and medium sized social enterprises



Global Entrepreneurship Monitor 2015

An estimated 55% of the world’s social
entrepreneurs were men and 45% women.
The gender gap in social entrepreneurial
activity was significantly smaller than the
estimated 2:| gender gap in commercial
entrepreneurial activity found in some
economies.

(Bosma et al,, 2016)



Top 10 Journals that have published research on social entrepreneurship
and articles concerned with women social entrepreneurs. (Adapted from
Rey-Marti, A., Ribeiro-Soriano, D. & Palacios-Marqués, D.2016.A
Bibliometric Analysis of Social Entrepreneurship. Journal of Business
Research, 69, 1651-1655.)

| |Journal of Business Venturing 83 0

2 _J Entrepreneurship and Regional Development

Entrepreneurship Theory and Practice

7/ | Research Policy

' International Entre

‘Journal
9 | Organization Studies 28 0
10 | Organization Science 21 0
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https://womennewsnetwork.net/2013/1 1/08/empowering-women-social-entrepreneurs-india/






SNAPSHOT*

22% are making over

100,000€ : year

o 00% o

profits are reinvested back
into the social mission of
the organization (by the
majority of women)

http://westarteurope.org/

*Out of 141 women surveyed

Average length of
operaticn of a woman's
social enterprise is around

2 YEARS

The majority had between

40% nnd1 00%

of their revenue coming
from the market

62%

have care responsibilities

On average 2}nb$
are generated by women
social entrepreneurs



Characteristics of Entrepreneur ..
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‘Will Everyone Become an Enfrepreneur ‘What does Entrepreneur actually mean
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The Ultimate Entrepreneur Cour..
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* The student can put elements together to form a functional whole, create a
new product or point of view : assemble, generate, construct, design, develop,
formulate, rearrange, rewrite, organize, devise.

® The student can make judgments and justify decisions: appraise, argue,
defend, judge, select, support, evaluate, debate, measure, select, test,

verify

® The student can distinguish between parts, how they relate to
each other, and to the overall structure and purpose: compare,
contract, criticize, differentiate, discriminate, question,
clazzify, distinguish, experiment

* The student can use information in a new way:
demonstrate, dramatize, interpret, solve, use,
illustrate, convert, discover, discuss, prepare

* The Student can construct meaning from oral,
written and graphic messages: interpret,
exemplify, classify, summarize, infer, compare,
explain, paraphrase, discuss

* The student can recognize and recall
relevant knowledge from long-term
memory: define, duplicate, list,
memorize, repeat, reproduce













"Yes, the planet got destroyed. But for
a beautiful moment in time we created
a lot of value for shareholders.”



